
#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

BLOK Management GmbH

Pet Food 
Market Overview and M&A Activity
November 2026



#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

2

Executive summary

Market overview 

04

05

M&A activity

Valuation trends

• Characteristics of pet food

• Value chain overview 

• Market drivers, trends and challenges

• Key market segments

• Key global player

• German market overview

Conclusion

13

16

17

Selected FMCG publications by BLOK 18

Our services 19



#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

Oliver Marquardt
Partner 

+49 178 5334565
omarquardt@blok-

management.de

BLOK follows a clear sector focus to bring the best possible 
advisory services to the respective clients

▪ BLOK‘s FMCG sector team has been active in FMCG 
markets for years supporting its clients in M&A sell-
side, M&A buy-side, funding as well as other 
corporate finance services

▪ We have excellent relationships with key players in 
the industry

▪ Our independency give us the opportunity to advise 
our clients without conflicts of interest 

▪ Our global reach as well as our personal advisory on 
partner level deliver high-quality results for all 
stakeholders involved

Specialized team for the FMCG sector

Dennis Schober
Vice President
+49 170 3816126

dschober@blok-
management.de

Kubilay Örscüoglu
Analyst 

+49 151 67978685
koerscueoglu@blo
k-management.de

>EURbn 1
Total deal value

50%
Private Equity 
Involvement

~EURm 5-200
Average deal 

size

50%
Cross-Border

>70
Closed deals1)

60%
Sell-side

BLOK’s FMCG group at a glance

1) Includes previous deals by BLOK team members; More credentials upon request
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Wet food

Snacks & 
treats

149.7
219.2

2024A 2025A 2026F 2027F 2028F 2029F 2030F 2031F

▪ The global pet food market has 
increased significantly over the past few 
years, driven by rising pet ownership, 
higher disposable incomes, and a 
growing focus on pet health and 
wellness

▪ In the coming years, growth is expected 
to be supported by rising demand for 
high-quality, nutritious, and specialized 
pet food products. E-commerce 
platforms will remain the most 
important distribution channel, 
reflecting the strong trend toward online 
pet food shopping

▪ Key players are continuously investing in 
R&D to develop specialized products that 
address diverse pet needs, including 
dietary restrictions, aging pets, and 
animals requiring medical or therapeutic 
diets

Executive summary 

Sources: Capital IQ, Mergermarket, BLOK research 4

What is pet food?

EURbn
164.3

Valuation snapshot 

Market overview 

Pet food covers commercially produced 
food products for companion animals, 
mainly dogs and cats. It includes dry food, 
wet food, snacks, treats and functional 
nutrition, designed to meet daily 
nutritional needs as well as specific health 
and lifestyle requirements. Beyond basic 
feeding, pet food increasingly reflects 
owners’ expectations around quality, 
health benefits and overall pet well-being

The global pet food market is expected to 
grow at a CAGR of 5.6% between 2024A 
and 2031F, increasing from a market value 
of EURbn 149.7 to EURbn 219.2. Growth is 
supported by long-term fundamentals, 
including rising pet ownership, increasing 
humanisation of pets and the non-
discretionary nature of pet food 
consumption, resulting in resilient 
demand across regions

Key market applications

Daily nutrition for dogs and 
cats, across all life stages

Functional pet food, 
supporting digestion, 
immunity and weight 
management

Premium and natural 
products, driven by clean-
label and high-quality 
ingredients

Specialised diets and treats, 
addressing allergies, age-
specific and lifestyle needs

CAGR: 5.6%

Median EV/EBITDAMedian EV/Sales

1.4x 13.3x

Global pet market (2024)
in EURbn

28%

13%

Global pet market by segment (2025A)

59%
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Characteristics of pet food

▪ The pet food market is driven by 
increasing pet ownership and sustained 
demand for pet nutrition across dogs and 
cats

▪ The market is characterized by stable, 
recurring demand and resilient pricing 
dynamics, supported by essential 
consumption behavior and high brand 
loyalty

▪ Supermarkets and pet specialty stores 
remain the dominant channels, while 
online retail is the fastest-growing 
distribution channel

Segments of the pet food market

                     

                        Dry food 

                        

                        Wet food 

                      

                        Snacks & treats

Global market overview 

5 Sources: Capital IQ, Mergermarket, BLOK research

CAGR: 5.6%

The global pet food market was valued at EURbn 149.7 in 2024A

“The global pet food market has proven strong 
growth over the last decade and is expected to 
grow at 5.6% p.a. in the coming years.”
Oliver Marquardt, Partner BLOK

Market value by segment

in EURbn

in EURbn

149.7 157.7 166.3 175.4 185.2 195.7 207.0 219.2

2024A 2025A 2026F 2027F 2028F 2029F 2030F 2031F

88.7 93.7 98.9 104.5 110.6 117.0 123.8 131.5

41.4 43.2 45.4 47.5 49.8 52.3 54.9 57.8

19.7 20.8 22.0 23.4 24.8 26.4 28,3 29,9

2024A 2025A 2026F 2027F 2028F 2029F 2030F 2031F

Dry food Wet food Snacks & treats

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Sources: Capital IQ, BLOK research 6

Global pet food market by distribution channel in 2024 
▪ The pet food value chain comprises ingredient sourcing, 

manufacturing of pet food products and distribution through 
multiple retail channels

▪ Supermarkets and hypermarkets represent the largest global 
sales channel, benefiting from broad reach and high purchase 
frequency

▪ Online retail is the fastest-growing channel, supported by 
convenience, wider product assortment and increasing adoption 
of e-commerce

▪ The market remains fragmented across regions and channels, 
with both global players and local brands active along the value 
chain

Value chain overview: Key stakeholders in the pet food market 

Online retail

Manufacturers 

Animal derivates 
or by-products

Cereals and grains

Fruits and 
vegetables

Oils and fats

Distributors & suppliers

Mars Incorporated

Nestle SA

General Mills Inc

Supermarkets & 
hypermarkets

Pet specialty 
stores

Vet clinic

Convenience 
stores

Others

Raw material suppliers Distribution channels

Vitamins and 
minerals

Others

Others

United Petfood

47%

23%

9%

3%

14%
5%

Supermarkets and hypermarkets

Pet speciality stores

Vet clinic

Convenience stores

Online retail

Others

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Driving factors influencing 
market activity 

7

The global pet food market is supported by 
long-term structural demand drivers, 
including rising pet ownership and 
increasing expenditure on pet nutrition 
across key regions. Ongoing pet 
humanisation continues to shape 
purchasing behaviour, with owners 
increasingly treating pets as family 
members and prioritising higher-quality 
and more specialised food products.                
Market growth is further supported by 
premiumisation trends, reflected in 
growing demand for natural, clean-label 
and functional pet food offerings. 
Functional benefits such as digestion 
support, immunity and weight 
management are gaining relevance across 
dry food, wet food and snacks, supporting 
value growth beyond volume expansion. In 
parallel, the expansion of e-commerce and 
direct-to-consumer models is improving 
product accessibility, assortment and price 
transparency. Manufacturers continue to 
invest in product innovation, portfolio 
diversification and targeted formulations in 
order to address evolving consumer 
preferences and remain competitive in a 
fragmented market environment

7

Drivers Trends Challenges  

Sources: Capital IQ, BLOK research

Rising pet ownership 
and increasing 
expenditure on pet 
nutrition, supported 
by long-term 
demographic and 
lifestyle trends

Premiumisation 
driven by demand for 
higher-quality, 
functional and 
specialised pet food 
products across price 
segments

Expansion of e-
commerce and 
omnichannel 
distribution models, 
improving 
accessibility, 
assortment and 
consumer reach

Growing demand for 
natural and clean-
label pet food 
products, with 
increasing attention 
to ingredient 
transparency

Increasing focus on 
functional nutrition, 
including digestion, 
immunity and 
weight 
management, across 
core product 
categories

Higher penetration of 
snacks, treats and 
specialised diets, 
supporting value 
growth and portfolio 
diversification

Intense competition 
and price pressure 
across mass-market 
and premium 
segments, limiting 
margin expansion

Volatility in raw 
material availability 
and input costs, 
impacting sourcing 
stability and 
production planning

Regulatory require-
ments related to 
product labelling, 
ingredients and 
quality standards, 
varying across 
regions

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Dry pet food

8

5.8%
CAGR until 

2031F

Dry pet food represents the largest product 
segment within the global pet food market 
and mainly consists of extruded kibble 
formulations for everyday nutrition of dogs 
and cats across all life stages. The segment 
benefits from long shelf life, ease of storage 
and cost efficiency, making it the preferred 
choice across both mass-market and 
premium offerings

Dry pet food is characterised by:

▪ High penetration across households due 
to convenience and affordability

▪ Wide range of formulations, including 
premium, functional and specialised diets 

▪ Strong presence across supermarkets, pet 
specialty stores and online channels

Manufacturing

The manufacturing of dry pet food is 
typically based on extrusion technology, 
where raw ingredients are processed under 
controlled temperature and pressure to 
form kibble. This process allows for scalable 
production, consistent quality and efficient 
incorporation of nutrients. Manufacturers 
increasingly focus on formulation 
optimisation, ingredient quality and coating 
technologies to enhance palatability and 
nutritional value

in EURbn

Sources: Capital IQ, BLOK research

Global dry pet food market 

88.7 93.7 98.9 104.5 110.6 117.0
123.8

131.5

2024A 2025A 2026F 2027F 2028F 2029F 2030F 2031F

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Wet ped food

9

4.9%
CAGR until 

2031F

Wet pet food is a core segment of the 
global pet food market and includes 
canned and pouch-based products 
formulated for dogs and cats. The segment 
benefits from high palatability and 
moisture content, making it particularly 
relevant for premium, specialised and age-
specific diets

Wet pet food is characterised by:

▪ Strong positioning in premium and 
specialised nutrition segments

▪ Higher price points compared to dry 
food, supporting value growth

▪ High relevance for cats and senior pets 
due to moisture content

Manufacturing 

The manufacturing of wet pet food 
involves cooking and sterilisation processes 
to ensure food safety and shelf stability. 
Products are typically filled into cans or 
pouches and sealed under controlled 
conditions. Manufacturers focus on recipe 
consistency, ingredient quality and 
packaging innovation to support premium 
positioning.

Sources: Capital IQ, BLOK research

in EURbn

Global wet ped food market 

41.4 43.2 45.4 47.5 49.8 52.3 54.9 57.8

2024A 2025A 2026F 2027F 2028F 2029F 2030F 2031F

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Snacks and treats

Snacks and treats represent a fast-growing 
segment within the global pet food market 
and are primarily used for rewarding, 
training and strengthening the bond 
between pets and their owners. The 
segment benefits from premiumisation and 
increasing product variety, with growing 
demand for natural, functional and health-
oriented treat offerings supporting use 
cases such as dental care and digestion

Snacks & treats are characterised by:

▪ High purchase frequency and strong 
emotional connection between owners 
and pets

▪ Growing demand for functional treats 
supporting dental care, digestion and 
mobility

▪ Broad product innovation, including 
natural, grain-free and premium formats

Manufacturing

The manufacturing of pet snacks and treats 
involves baking, drying or extrusion 
processes, depending on product type and 
texture. Production is characterised by 
flexibility and short innovation cycles, with 
manufacturers focusing on palatability, 
ingredient quality and the rapid 
introduction of new formats and flavors 10Sources: Capital IQ, BLOK research

in EURbn

Global snacks & treats market 

6.2%
CAGR until 

2031F

19.7 20.8 22.0 23.4 24.8
26.4

28.1
29.9

2024A 2025A 2026F 2027F 2028F 2029F 2030F 2031F

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Key global player

Sources: Capital IQ as of 08/202611

HQ:         Vevey
Revenue: EURbn 95.9 
EBITDA margin: 18.5%
Market cap: EURbn 215.8

HQ:         Orrville
Revenue: EURbn 8.1
EBITDA margin: 24.7%
Market cap: EURbn 10.8

HQ:         New York
Revenue: EURbn 18.1
EBITDA margin: 23.9%
Market cap: EURbn 62.0

HQ:         Minneapolis
Revenue: EURbn 18.0
EBITDA margin: 20.0%
Market cap: EURbn 17.5

HQ:         Middleton
Revenue: EURbn 2.5
EBITDA margin: 9.5%
Market cap: EURbn 1.7

HQ:         McLean
Revenue: EURbn ~47
EBITDA margin: 18.3%
Market cap: n.a.

Mars Incorporated (Petcare division) is the 
world’s largest pet food company, offering a 
broad portfolio of dry food, wet food and pet 
nutrition brands globally, including Pedigree, 
Whiskas and Royal Canin

Nestlé  SA (Purina PetCare) is a leading global 
pet food manufacturer with a strong focus on 
science-based nutrition, premium pet food and 
specialised diets for dogs and cats

J.M. Smucker is a major pet food player in North 
America, with a portfolio centered on dry pet 
food and snacks, including well-established 
premium and mainstream brands

Colgate-Palmolive (Hill’s Pet Nutrition) 
specialises in premium and therapeutic pet 
food, distributed primarily through veterinary 
channels and positioned around science-based 
nutrition

General Mills operates in the pet food market 
through Blue Buffalo, focusing on natural, 
premium and grain-free pet food products, 
primarily in the U.S. market

Spectrum Brands operates a diversified pet 
care portfolio, including pet food, treats and pet 
supplies, with a strong presence in North 
America and Europe

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Key market information

▪ The German pet food market was valued 
at EURbn 7.5 in 2024A and is projected to 
reach EURbn 10.90 by 2031F, growing at a 
CAGR of 5.4%

▪ Market growth is driven by 
premiumisation and increasing demand 
for high-quality, natural and functional 
pet food products

▪ Dogs and cats represent the core 
consumption categories, with strong 
demand across dry food, wet food and 
snacks

▪ Supermarkets and pet specialty stores 
represent the key distribution channels, 
with online retail gaining relevance

▪ Germany benefits from high pet 
ownership and strong owner attachment, 
supporting sustained spending on pet 
health and nutrition

▪ Increasing consumer awareness of pet 
well-being and disease prevention is 
supporting demand for specialised and 
premium products

▪ The market is characterised by a stable 
demand profile, supported by the large 
size of the German economy and high 
purchasing power

German market overview 

12Sources: Capital IQ, Mergermarket, BLOK research

Market value of the German pet food market in 2024A

Market value by segment

“In Germany, we have experienced a strong rise of 
pet food which should be growing at global 
growth rates for the next 5-8 years.”

Oliver Marquardt, Partner BLOK

in EURbn

in EURbn

4.2 4,5 4.7 4.9 5.2 5,4 5,9 6.2

2.5 2.6 2,7 2.9 3.0 3.2 3.3 3.5

0.8 0.8 0.9 0.9 1.0 1.1 1.1 1.2

2024A 2025A 2026F 2027F 2028F 2029F 2030F 2031F

Dry food Wet food Snacks & treats

CAGR: 5.4%

7.5 7.9 8.3 8.7 9.2 9.7 10.3 10.9

2024A 2025F 2026F 2027F 2028F 2029F 2030F 2031F

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de



#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

#83AB60

#8BD8F7

#E35972

#7C8BCB

#222638

#495278

#253478

#8DA1FC

#B5C3FF

#FFA700

6.4x 19.2x

0.7x 2.5x

mean

13.3x

mean

1.4x

M&A activity 

Sources: Capital IQ as of 08/2026, Mergermarket, BLOK research13

▪ The analysis is based on 242 completed 
transactions in the relevant peer group 
between 2020 and 2026YTD

▪ Transaction activity is slightly dominated 
by strategic acquirers (59% in 2026YTD), 
reflecting ongoing industry consolidation, 
portfolio optimisation and geographic 
expansion strategies

▪ Financial sponsors account for 41% in 
2026YTD of transactions, primarily 
pursuing platform investments and buy-
and-build strategies

▪ The 2026YTD transaction landscape is 
tilted toward cross-border activity, with 
cross-border transactions accounting for 
67% vs. 33% domestic transactions, 
continuing the trend of increasing 
international investor participation since 
2024

▪ Observed valuation levels remain robust, 
with EV / EBITDA multiples ranging from 
6.4x to 19.2x (median: 13.3x), while EV / 
Sales multiples range between 0.7x and 
2.5x (median: 1.4x)

▪ Valuation ranges shown represent the 
25th to 75th percentile of comparable 
transactions and exclude outliers

Financial vs. strategic buyers in Europe

Domestic vs. cross-border transactions in Europe 

Transaction multiples (2020-2026)

EV / EBITDA

EV / Sales

46% 29%
53% 55% 51% 41% 38%

54% 71%
47% 45% 49% 59% 62%

2020 2021 2022 2023 2024 2025 2026YTD

Domestic Cross-border

58% 59% 65% 75% 73% 68% 59%

42% 41% 35% 25% 27% 32% 41%

2020 2021 2022 2023 2024 2025 2026YTD

Strategic Financial

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Date Target HQ Description Buyer HQ

Jul.
2026 Producer of wet pet food

Jun. 
2026 Manufacturer of snacks for pets

Apr.
2026

Development and production of 
dry dog and cat food

Feb.
2026

Producer of complete meals, 
toppers and treats using minimally 
processed, meat-focused recipes

Dec. 
2025

Producer and distributor of 
premium dog and cat treats

Dec.
2025

Distributor of premium pet food 
and treats with more than 25 years 
in the market

Oct.
2025

Producer of natural, complete raw 
frozen meals containing high-
value nutrients for pets

Jul. 
2025

Producer of functional pet food 
ingredients and additives

14Sources: Capital IQ, Mergermarket,  BLOK research

“It's a huge industry.”

Matt Meeker, CEO BarkBox

Selected transactions (I/II) 

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Date Target HQ Description Buyer HQ

Jul. 
2025

Discount retailer offering pet food 
and care products

Mar. 
2025

Supplier of veterinary medicines 
and pet health treatments

Mar. 
2025

Producer of flexible packaging for 
pet food applications

Jul.
2024

Specialty retailer of pet food and 
accessories

Jun. 
2024

Manufacturer of probiotic 
solutions for pet nutrition

Apr. 
2024

Producer of premium private-label 
pet food products

Apr. 
2024

Producer of animal-based proteins 
for pet food

Feb. 
2024

Producer of bio-based ingredients 
for pet nutrition

Driving factors for M&A 
transactions 
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Focus on functional, health-
oriented and specialised nutrition 
targets

Cross-border transactions reflect 
international expansion strategies

Strategic buyers and PE-backed 
platforms drive acquisition 
activity

“The pet food segment has 
a strong track record of 
M&A transactions, both 

from strategic and financial 
investors. People are 

spending more money for 
their pets that will underly 
future transaction activity 

after recalibarating.”

Oliver Marquardt, Partner BLOK

Sources: Capital IQ, Mergermarket, BLOK research

Selected transactions (II/II) 

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Valuation trends 

16Sources: Capital IQ, BLOK research

▪ The peer group comprises 28 listed 
companies across the European (12) and 
North American (16) pet food market 

▪ EV/EBITDA multiples have normalized 
from elevated 2022 / 2023 levels 

▪ European and North American multiples 
are trending upwards again, gradually 
approaching their respective historical 
medians 

▪ North American peers continue to trade 
at a premium to European peers, while 
showing higher volatility 

▪ Overall, valuations indicate a more 
balanced market environment supported 
by resilient sector fundamentals

Characteristics of comparable companies 

▪ The peer group includes global players 
across pet food, retail and pet-related 
ingredients 

▪ Core geographic exposure is 
concentrated in Europe and North 
America 

▪ Structural growth is supported by pet 
humanisation and premiumisation 

▪ Differences in growth, brand strength and 
business mix continue to drive valuation 
dispersion

Valuation of comparable companies

Total peer group

North American peer group

European peer group

5.0x
10.0x
15.0x

20.0x

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

2022 2023 2024 2025 2026

Min Max Median EV/EBITDA

5.0x
10.0x
15.0x

20.0x

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

2022 2023 2024 2025 2026

Min Max Median EV/EBITDA

5.0x
10.0x
15.0x

20.0x

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

2022 2023 2024 2025 2026

Min Max Median EV/EBITDA

For further information, please contact:

Oliver Marquardt

omarquardt@blok-management.de
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Structurally resilient growth driven by pet 
ownership and premiumisation

Functional, natural and specialised 
products drive value growth

Snacks, treats and e-commerce show 
above-average growth

Defensive market with attractive long-
term fundamentals

Innovation-driven growth supports 
sustained value creation

Cross-border M&A remains a key growth 
catalyst

Strategic buyers dominate ongoing 
consolidation

Premium assets command robust 
valuations (~13x+ EV/EBITDA)

Buy-and-build strategies remain relevant

Market trends

M&A / valuation

Outlook

Conclusion
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Published publications and publications expected to be released until the end of 2026 18

Selected FMCG publications by BLOK
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Our services
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>EURbn 5
Total deal 

value

45%
Private 
Equity 

Involvement

~ EURm 65 
Average deal 

value

50%
Cross-
Border

>100
Closed 
deals1)

70%
Sell-side

BLOK at a glance

M&A sell-side advisory

▪ Exit readiness

▪ Corporate carve-out / spin-off

▪ Private equity sell-side

▪ Corporate succession

M&A buy-side advisory

▪ Add-on acquisitions

▪ Private equity buy-side

Corporate finance advisory

▪ Sell-side lender education

▪ Acquisition financing / LBO

▪ Refinancing

▪ Real estate financing

▪ Working capital financing

▪ Growth financing (CAPEX / add-ons)

▪ Valuations

▪ Venture capital

1) Includes previous deals by BLOK team members

Sector focus

Industrial Life Science EnvironmentalTelecommunication

Consumer Business Services Software & Technology



Disclaimer
BLOK Management does not guarantee the accuracy, timeliness. or completeness of the content. This report does not constitute investment advice or a solicitation to invest 
in any form. Decisions may be made in light of the ideas presented herein. BLOK Management is not liable for any losses incurred by individuals relying on this publication.

BLOK Management – your local partner, at home globally

Local execution support via BLOK’s global partner network

BLOK Management – your local partner, at home globally
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